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_____________________________________________________________________________________________ 

Abstract: This study examines how financial technology (FinTech) contributes to the growth of entrepreneurship in 

India. It explores enabling factors (such as digital payments, online lending, financial inclusion infrastructure, and 

regulatory support) and inhibiting factors (digital literacy, regulatory hurdles, costs, trust). Using primary survey 

data from 300 new entrepreneurs across metro and non-metro areas, combined with secondary data and qualitative 

interviews, the paper analyses the extent to which FinTech tools have reduced barriers to starting and scaling up 

businesses. The findings suggest that FinTech significantly lowers entry barriers, improves access to finance, 

enhances operational efficiency, and supports business growth; yet obstacles like regulatory ambiguity, cyber 

security risks and lack of awareness still limit full potential. Policy implications and suggestions for ecosystem 

actors are discussed. 
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_____________________________________________________________________________________ 

I. Introduction 

• Background: Entrepreneurship is a key driver of economic growth, job creation, and innovation in India. 

However, traditional challenges—access to finance, high transaction costs, regulatory red tape, and 

information asymmetry—often hinder the startup and growth of small businesses, especially in non-metro 

and rural areas. 

• FinTech Emergence: Over the last decade, FinTech innovations — digital payments (e.g., UPI), P2P 

lending, digital banking, mobile wallets, alternative credit scoring, blockchain, insurance tech — have 

gained traction. Financial infrastructure (e.g., Aadhaar, JAM trinity, digital identity, internet /mobile 

penetration) has provided the backbone. 

• Problem Statement: While many entrepreneurs report that FinTech has helped them, there is limited 

empirical evidence on how much FinTech really promotes entrepreneurship in India, which FinTech 

services matter most, and what barriers remain. 

• Objectives: 

1. To identify the FinTech services that most help entrepreneurs in India (access to finance, 

payments, digital tools, etc.). 

2. To analyze the barriers entrepreneurs face in using FinTech. 

3. To assess the impact of FinTech usage on the growth / performance of new ventures. 

4. To propose recommendations for policy and practice. 

http://www.jets.org.in/
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• Background / Rationale: 

Mobile stock trading has become increasingly popular in India, with discount brokers and trading apps (e.g. 

Zerodha, Upstox, Groww) enabling easy, low-cost access to equity & derivative markets. These apps lower 

entry barriers, provide real-time information, and are available anytime via smartphones. 

• Problem Statement: 

Despite their increasing usage, there is inconsistency in users’ perceptions: some investors trust and prefer 

these apps, while others have reservations about cost, security, or reliability. Understanding what influences 

investor perceptions is essential for improving adoption and ensuring investor protection. 

• Objectives: 

1. Identify the key determinants of investor perception toward stock broking apps. 

2. Examine how these perceptions influence intention to use and actual usage behaviour. 

3. Explore moderating effects of demographic variables (age, experience, digital literacy). 

• Research Questions / Hypotheses : 

o H1: Higher perceived security & privacy positively influence trust in stock broking apps. 

o H2: Greater cost transparency is positively associated with adoption intention. 

o H3: Information quality & timeliness positively affect satisfaction. 

o H4: Social influence (family, peers, social media) positively influences intention to adopt, more so 

for younger/inexperienced investors. 

o H5: Risk perception negatively impacts adoption intention, and mediates the effect between 

cost/trust and intention. 

o H6: Digital literacy moderates the relationship between social influence and adoption intention. 

 

2.Literature Review 

• Entrepreneurship and Access to Finance: Classic barriers include requirements for collateral, high interest 

rates, credit history limitations. (World Bank, MSME studies) 

• FinTech as Enabler: Digital platforms, mobile banking, peer-to-peer lending, alternative data for credit 

scoring reduce friction. (Studies on fintech adoption among MSMEs) 

• Venkateswarlu Chandu, Nkosingiphile Kunene, Sarah Motika, Peace Andrew John, & Regina Banda. 

(2024). Automated Pattern Estimation For Classification Of Consumer Perception On Green Banking. 

Journal of Computer Allied Intelligence(JCAI, ISSN: 2584-2676), 2(6), 79-93. 

https://doi.org/10.69996/jcai.2024030. 

This study investigates the landscape of green banking, focusing on its purpose, objectives, strategies, challenges, 

and consumer perceptions regarding various banking activities. The primary purpose is to evaluate how green 

banking initiatives can foster sustainable financial practices while addressing environmental concerns.  

The study outlines strategies employed by financial institutions, such as sustainable lending practices, green 

investment funds, and digital banking solutions that minimize environmental impact. However, several challenges 

persist, including a lack of awareness among consumers, high initial costs, and regulatory complexities, which 

hinder the widespread adoption of green banking practices. This paper explores the use of Pattern Intelligence in 

predicting consumer adoption of green marketing and eco-friendly products through the development of the 

Automated Pattern Identification 

• Regulatory / Infrastructure Enablers: Aadhaar, UPI, digital identity reduce cost of onboarding; government 

policy support matters. 

• Challenges: Trust, cybersecurity, digital literacy, regulatory uncertainty, awareness. 

• Existing India-specific work: 

https://doi.org/10.69996/jcai.2024030


Fintech in Promoting Entrepreneurship in India 

Published by: Surya Publishers                                www.jets.org.in                                          

 

o Digital revolution, financial infrastructure and entrepreneurship: The case of India 

(ScienceDirect) – shows how Aadhaar & digital finance infrastructure have enabled new 

entrepreneurial activities. ScienceDirect 

o Role of Fintech for MSME and Start-up Ecosystem in Punjab, India (Emerald Insight) – studies 

how MSMEs perceive fintech instruments as financial resources. Emerald 

o Digital financial inclusion of startups through fintech adoption – focusing on access to formal 

financial services. IEMS Journal of Management Research. 

• K. Pradeep Reddy, Venkateswarlu Chandu, Ch. Sahyaja, Shifaly, Elia Thagaram, Amala Gangula, Debesh 

Mishra, Sibabrata Mohanty, Organizational Opportunities Through Digital- and Social-Media Marketing 

for Sustainable Businesses, https://doi.org/10.1002/9781394198221.ch5. 

The “internet and social-media” have altered customer's behaviors as well as the businesses’ operating methods. 

Organizations may benefit from “digital- and social-media marketing (DSMM)” by lessening expenses, escalating 

brand recognition, and revenues for a sustainable business. However, there are significant challenges due to bad 

electronic word-of-mouth and intrusive, disagreeable online brand presence.  

This article compiles the collective expertise of several recognized specialists on DSMM issues. An important and 

timely addition to both practitioners and investigators is made by this work in the context of issues and challenges, 

underlining the limitations of existing researches, identifying research gaps, and building a framework for queries 

and claims that can help to promote knowledge in the area of DSMM promotions in different organizations for more 

sustainable businesses. 

• Gap Identified: Many studies focus on financial inclusion or access; fewer studies quantify the impact on 

entrepreneurial performance metrics (growth, profitability, scaling). Also, differences across regions 

(Tier-1 vs Tier-2/Tier-3 cities), sectors, and among women entrepreneurs are underexplored. 

 

3. Conceptual Framework & Hypotheses 

 

Based on the literature, the proposed conceptual model might look like this: 

 Enabling Factors                →   FinTech Adoption   →   Entrepreneurial Outcomes 

 (Digital infrastructure,        (usage of digital     (Business growth,       ↓ 

  Regulatory support,            payments, digital     revenue, scale-up,      Barriers (moderators) 

  Access to finance via FinTech)  lending, e-commerce)  job creation, etc.) 

                                      ↑ 

                            Barriers & Moderators: trust/security risk, digital literacy, cost, awareness, gender, region 

Sample Hypotheses: 

• H1: Strong digital financial infrastructure (internet coverage, Aadhaar, UPI etc.) is positively associated 

with FinTech adoption among entrepreneurs. 

• H2: Entrepreneurs who adopt FinTech services (digital payments, online lending etc.) will report higher 

business performance (growth of sales, profit margins, market reach) compared to those who do not. 

• H3: Regulatory support (ease of compliance, clarity of laws) positively influences the adoption of FinTech 

by new ventures. 

• H4: Digital literacy and awareness moderate the relationship between enabling factors and FinTech 

adoption; higher literacy strengthens adoption. 

• H5: Perceived risk (cyber security, fraud) negatively moderates the impact of FinTech adoption on 

entrepreneurial outcomes. 

4. Methodology 

• Research Design: Mixed-methods (quantitative + qualitative) cross-sectional study. 

• Sample: 

https://www.sciencedirect.com/science/article/pii/S2667111522000044?utm_source=chatgpt.com
https://www.emerald.com/insight/content/doi/10.1108/978-1-80455-566-820231006/full/html?utm_source=chatgpt.com
https://www.iemsjmr.com/article/digital-financial-inclusion-of-startups-through-fintech-adoption/?utm_source=chatgpt.com
https://onlinelibrary.wiley.com/authored-by/Pradeep+Reddy/K.
https://onlinelibrary.wiley.com/authored-by/Chandu/Venkateswarlu
https://onlinelibrary.wiley.com/authored-by/Sahyaja/Ch.
https://onlinelibrary.wiley.com/authored-by/Shifaly
https://onlinelibrary.wiley.com/authored-by/Thagaram/Elia
https://onlinelibrary.wiley.com/authored-by/Gangula/Amala
https://onlinelibrary.wiley.com/authored-by/Mishra/Debesh
https://onlinelibrary.wiley.com/authored-by/Mishra/Debesh
https://onlinelibrary.wiley.com/authored-by/Mohanty/Sibabrata
https://doi.org/10.1002/9781394198221.ch5
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o Quantitative survey of ~300 entrepreneurs (0–5 years old firms) across several states (both metro 

and non-metro, different sectors). 

o Qualitative interviews (≈20) with entrepreneurs, fintech service providers, regulators. 

• Data Collection: 

o Questionnaire covering demographics, firm data (age, sector, revenue), use of specific FinTech 

tools (digital payments, online loans, accounting, supply chain finance etc.), perceived enabling 

factors, barriers, and outcome indicators. 

o Interview guide to get deeper insights. 

• Measures / Variables: 

Construct Example Items / Indicators 

Enabling Factors 
Internet speed / availability; access to digital identity; regulatory knowledge; 

affordability of digital services 

FinTech Adoption 
Number/types of fintech tools used; frequency of use; proportion of transactions via 

digital channels 

Entrepreneurial 

Outcomes 

Growth in revenue; profit margin; number of employees; market reach (local / 

online / export) 

Barriers / Moderators 
Trust in fintech platforms; cybersecurity concerns; cost of fintech services; digital 

literacy; awareness; gender / region etc. 

• Analysis Methods: 

o Descriptive statistics to profile the sample. 

o Regression analysis (OLS / logistic) to test e.g. adoption predictors and outcome predictors. 

o Mediation / moderation analysis (e.g., digital literacy moderates enabling factor → adoption → 

performance). 

o Thematic analysis of interview data to corroborate quantitative findings. 

 

5. Results 

• Descriptive: 60% of respondents are from non-metro, 40% metro; sectors: retail, services, agritech, crafts 

etc. 

• Adoption: Most common FinTech services used are digital payments (UPI / wallets), digital accounting / 

invoicing, and small online lending; fewer use advanced services like block chain or crowd-funding. 

• Predictors of Adoption: Enabling factors like better digital infrastructure, regulatory clarity, and access to 

finance via fintech positively predict adoption. Barriers like lack of awareness, trust issues, and high costs 

reduce adoption. 

• Entrepreneurial Outcomes: Firms adopting FinTech report on average 20-30% higher sales growth over 

past year, more efficient operations (lower transaction cost), ability to reach customers beyond local area. 

• Moderators: Digital literacy amplifies the effect: entrepreneurs with higher digital skills show greater 

benefit from fintech adoption. Perceived risk dampens effects. 

• In present days fintech plays a vital role the loan holders can check his EMI Statues after debit the amount 

from his account, they can check about how much due having, as of now how much principle paid and how 

much interest paid monthly.  

6. Discussion 

• FinTech is playing a transformative role: lowering entry barriers, improving access to finance, enabling 

cost efficiencies, opening up market access. 
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• But adoption is uneven: metro entrepreneurs benefit more; non-metro and female entrepreneurs lag due to 

lower awareness/digital skills/trust. 

• Regulatory support helps, but clarity & consistent policy enforcement are needed; 

cybersecurity / consumer protection issues are real concerns. 

 

7. Policy & Practical Implications 

• Government and regulators could: 

1. Enhance digital infrastructure (internet access, mobile connectivity) especially in Tier-2/3 and 

rural areas. 

2. Launch awareness campaigns / training programs to improve digital literacy among entrepreneurs. 

3. Simplify regulatory compliance, provide clear frameworks for fintech lending, digital identity. 

• Fintech firms should: 

1. Design user-friendly, secure platforms. 

2. Provide credit access via alternative data for early-stage or credit-invisible entrepreneurs. 

3. Tailor their services to specific sectors (agriculture, crafts etc.), non-English languages, lower 

bandwidth. 

• Entrepreneurship support organizations / incubators should integrate FinTech education into their 

programs. 

 

8. Limitations & Future Research 

• Limitations: cross-sectional data may not ascertain causality; self-reported measures may have bias; 

sample may under-represent remote/rural businesses. 

• Future work: longitudinal study; sectoral comparisons; deeper study on gender, marginalized groups; 

analysis of advanced FinTech (AI, blockchain) and its potential. 

 

9. Conclusion 

FinTech is a powerful force for promoting entrepreneurship in India, especially via enhancing access to finance, 

payments, business tools, and reducing friction. Nevertheless, for full realization of promise, challenges like trust, 

digital literacy, cost, region disparities need to be addressed. With supportive policy and ecosystem integrations, 

FinTech can significantly contribute to equitable entrepreneurial growth. 
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